Cultivating Creativity: Going Beyond No Child Left Behind
            The Rotary Boys and Girls Club in the Central District of Seattle is a club that provides many extra- curricular programs and activities for youth of all ages. The club provides many youth with a safe and welcoming environment where they can feel free to be creative and be just be kids. The club offers many programs that many public school curriculums have cut due to decrease in funding or the “No Child Left Behind Act” that makes schools focus more on academic subjects. No Child Left Behind limits students’ education to just core subject, like English, math, and sciences, without leaving much room for programs and subjects that better- round education. Programs that the Rotary Boys and Girls Club offer are programs such as technology programs, leadership clubs, dance, and sports. Although the club is a safe place that offers many programs for youth, there is not a high attendance of youth of at the club. A child’s education is something that will have an effect on the rest of their lives, and it is important that youth obtain an education that is well rounded. The Rotary Club offers programs that will help children to obtain a well- rounded education that will benefit them in the future. I propose a campaign that brings awareness to all the different opportunities that the Rotary Boys and Girls Club has to offer, to better the education of the youth in the Central District. The campaign is designed to highlight all the different programs that the Rotary Club has to offer while also showing how the programs can potentially positively contribute to a child’s education. The campaign has two different parts in order to be efficient and to effectively reach the large audience, ranging from children to parents. The campaign that we propose is important because it brings attention to the downfalls of some public schools’ educational systems while also proposing a solution to the problems and downfalls.  No Child Left Behind limits the education of students, and children are not obtaining a well- rounded education that will benefit them in the future. Accordingly, the campaign proposed is important because it emphasizes the club’s programs that are left out through No Child Left Behind and it brings awareness to both parents and youth to the programs that are offered at the club.

What is exactly is the No Child Left Behind Act? No Child Left Behind is a public law that went in to effect in 2001. The goal of the law is for there to be established accountability for the state standardized tests. In Washington, we have Washington Assessment of Student Learning, or more commonly known as the WASL, as the state standardized test that is given annually. The goal of the No Child Left Behind Act in Washington is to increase the scores of the math and reading sections on the WASL and to have majority of students pass these sections (NCLB). Additionally, No Child Left Behind in Washington schools tries to narrow the gap between the scores of students who are Hispanic and African- America to students who are Asian or Caucasian (NCLB). Consequently, if there is not improvement in schools’ whose students’ scores were low, there is a decrease in funding from the government. “Because state tests are of uneven quality, the emphasis on test-based accountability has also focused more attention on the National Assessment of Education Progress (NAEP) as a check on state test results (Haney).”With the push to pass and improve the English and the Math sections of the WASL in order to receive funding, many schools districts have changed their curriculum to stress reading and math and to spend more time on these subjects. To spend more time on these subjects means there has to be changes to the programs and other subjects in schools. 
The No Child Left Behind Act has brought increased attention to the rating of school
 quality in terms of student performance on state math and reading tests. However, many
 observers have noted the weakness of rating school quality simply in terms of such 
measures. Doubts arise not just because of the non-comparability of state reading and
 math tests and ratings based on them, but for the more fundamental reason that the goals 
of public education in the U.S. clearly extend beyond the teaching of reading and math 
skills. (Haney)

 The need for students to improve and pass the WASL has made schools in the Seattle cut programs like art, technology, and sports causing the students to only be proficient in those areas.  But in the future many employment opportunities maybe closed to students because they did not have the necessary skills they could have learned from classes in the arts and technology. No Child Left Behind has shown improvements in the test scores of students in math and English, but children are losing the opportunities that the arts and technology can give them. The Rotary Boys and Girls Club can be the solution to this dilemma of unbalanced curriculum.
The Rotary Boys and Girls Club in the Central District was founded in 1939.  It was created with the purpose of developing the character of the boys in the area.  It wasn't until 1947 that the club officially became affiliated with the Boys Club of America.  As a result of this, more than 500 boys enrolled in the various programs offered by the club such as, sports, arts, and other special events in our year. It was not until much later during the year 1978 that the Boys Club began to admit girls to the club.  To this day, the Rotary Boys and Girls Club of the Central District continues to serve its community.  Recently new additions have been made to the building in order for programs such as the Rotary Education Assistance Programs (REAP) to have a place to be held.  Programs such as REAP were created the Boys and Girls Club in order to help students in the area improve their grades, self esteem, and their ability to succeed in society with the help of various tutors or mentors to give their time in order to help these kids.  Through English 121at the University of Washington, I was able to have the opportunity to volunteer at the Rotary Boys and Girls Club through the program of service learning. It is a program that does no teach through the traditional way, in a class room, but the program teaches through the different experiences that happen through the volunteering. Service learning is a great program for the reason that it is a different way to learn. It is not only volunteers who benefit from being at the Rotary Club, the staff also benefit from being there. “Seeing a child be successful even if it is as small as solving a math problem, or making a three point shot. Seeing a child being successful even in little things makes your day, makes working here worthwhile (Mauck).” This is a quote from the academic director of the Rotary Club when asked what she is her inspiration when working with the kids. The different programs that are offered at the club have a positive impact on the youth’s lives in many different ways and allow them to be successful in many ways. The arts allow youth to be creative and let their minds explore. “Art is a great tool to exercise one’s imagination and creativity. Art gives people a chance to exercise their own personal voice and it is a way for kids to express themselves.  (Alisha).” Not only does the art program at the Rotary Club help with better- rounding youth’s education, there are other programs that are also contributing. Another program that contributes to rounding- education is the Lego program. “Let's have fun doing the things that are going to come back to us.  Lego is a great vehicle for reaching kids, positive learning.  It helps them to discover about themselves, academic scale, self esteem, planning, group dynamics, and way to pursue other interests.  For some it’s nice to just get away from school and have fun playing with Legos and others (Parker).” These are not the only programs that are available at the club. There are leadership programs, dance, sports and various other programs that help youth to learn various skills. From every program offered a child or even a teenager can leave and come away with some skills or lesson to help them later on in life. Through the campaign, I hope to bring awareness to all the different programs that are offered that allow youth to learn outside of the classroom while also rounding his or hers education. 

The first media approach in our campaign is an audio public service announcement (PSA).  The PSA was designed to help bring awareness to the surrounding community in the Central District about what the Boys and Girls Club has to offer the community’s youth.  The subject was focused on was the idea that the Boys and Girls Club goes beyond the just what is being taught in the classroom, goes beyond No Child Left Behind.  There is a strong emphasis on the issue of arts and technology programs being cut from school’s curriculum due to the feeling that these programs are not as important as other core academic subjects.  “Here at the Boys and Girls Club, we offer a variety of [arts, physical education, and technology] programs. Our goal is to balance the children’s education (Public).” The targeted audience for this PSA ranges from the children who are currently attending schools near the Rotary Boys and Girls Club and the Central District to the parents of these kids.  By targeting such a large audience, the hope is being able positively draw attention to the club and hopefully increasing the interest level of the community.  It is important to convey the message that children of all ages, ethnicity, and gender are welcome at the Boys and Girls Club.  In order to demonstrate this, the audio PSA was created using the voices of students of different ethnicities and gender.  The PSA starts with, “This is a public service announcement brought to you by the Rotary Boys and Girls Club in Central District of Seattle (Public).” To keep the attention of the audience, no background music was used to force the listeners to concentrate on what was being said instead of other things that would be going on in the background of the PSA. 

The decision to create an audio PSA was formed after the realization that most people listen to the radio during some part of their day whether it is riding in the car or relaxing at home.  The radio is a great way to reach a large wide variety of listeners.  In doing so, hopefully there will be integration of many different kinds of people at the Boys and Girls Club who are all looking to be a well rounded individual.  We are currently in the process of getting our PSA on the air through such radio stations as KISS 106.1 or KUBE 93.  WE chose these particular radio stations because they play a variety of music, which would produce a large listening audience. If successful, we will most likely not be able to hear it for some time due to the different stages a PSA must first go through before getting the approval to be publicly aired.  However, there was many stakes that come along with airing our PSA.  For example, not only parents and students will be limited to hearing this PSA.  Many school teachers may also be listening to the radio and hear what we have to say.  Upon hearing the PSA many of the teachers may feel that we are trying to suggest that they are not properly educating their students or they are not doing their job.  However, the PSA is only attempting to bring awareness about the Boys and Girls Club and the various programs that are offered.

The second media approach to advertise our campaign is a brochure or pamphlet. The brochure has information about the different programs that are offered at the club, the rotary statement, and contact information for the club. The goal of the brochure is to bring awareness to parents about the different programs that the Rotary Boys and Girls Club offer in comparison to the public school educational curriculum. An example of how the programs are being shown is pictures of members engaging in activities and then a bit of information about the activities that program offers. In the brochure, there are four advertised by this method. These programs are art, technology, dancing, and sports. These programs can be used to appeal to a large variety of children through their interests. The reason parents were chosen as the audience is because parents are influential in their younger children’s education, while also seeing the benefits of the different programs that would help contribute to a well- rounded education. The reason behind the brochure or pamphlet is that parents are more likely to take the different program opportunities seriously and essentially force, through enrollment, the programs on their younger children to help make their education better-rounded. Parents see many beneficial factors of enrolling their children in the Boys and Girls Club and would more likely to enroll their children. Additionally, the different programs are also provided in a safe and trusted environment where parents are able to feel secure about their children’s well being and safety. 

This media approach is different from the audio public service announcement because it is exclusively for parents. While the audio public service announcement addresses the general audience of anyone who has access to the radio, the pamphlet is to be distributed to places where parents readily have access to them, such as doctors’ offices, groceries stores, or school main offices. The approach is important because we realize that parents are a crucial element their children’s lives. By making parents aware of our campaign to help better-round today’s youth’s education, we are hoping that the parents will take the step of enrolling their children into the Rotary Boys and Girls Club to benefit their children.  Although this media approach is well thought out, there are stakes in this approach. These stakes include but are not limited to: parents ignoring the brochure, the brochure not being well circulated to areas where parents would pay attention to them, lack of brochures to an area that needs more brochures because there is a higher interest rate in the area, and/ or the brochure will not be taken seriously. There is the possibility that the approach of just having the brochures placed somewhere and having the parents take the initiative to take the brochure is a risk in itself.  Parents could just walk past the brochures without even knowing that they are there because someone is not handing them out or the brochures are just being placed somewhere. The stakes to this approach depends on the interest of the parents and on that attention that the brochure receives.  An explicit example of a stake is if a child’s mother and father who think their child does not need to be well- rounded in the arts and technology aspects because many standardized tests only test children on the areas of English, math, and sciences. Therefore, they would not pick up the brochure or enroll their children in the Rotary Boys and Girls Club for the extra- curricular programs that are offered. Even though this may be the case in some areas, hopefully the generalized interest would be more for well-rounded education.
 

The media forms that have been created for the Rotary Boys and Girls Club were created to appeal to a number of different audiences in order to gain more participation in the Rotary organization. The campaign is one that can be implemented not only this year, but also in the years to come. I am aware that the audio PSA will most likely come off the radio stations within a few months or even weeks, but the brochure can still be used. Having the two media approach allows the campaign not to have a short lived run, but continue for as long as the Rotary Boys and Girls Club wants there to be more participation in the club. This campaign can still be used even if I am not making any more PSAs or making the brochures myself. With the use of the brochure prototype, the brochures can still be reproduced when there is a need for more and then distributed. This is an important campaign and the argument needs to be heard. Where would world be without well- rounded individuals? Hopefully we will not have to find out.
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